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lie, and any unnoticed items, that can get missed when a product 
is not tested. This document presents will discuss the version 
presented for the three UI screens, the comments/observations 
users provided for each scenario, and how that information was 
applied to design a new version (version3).

Preference testing was performed using two different mobile 
app UI designs. The three UI designs that were tested include:

Preference testing is an effective tool becauce it provides 
qualitative and quantitative feedback on the product as it is 
being developed. The feedback is used to help design not only 
the product estetically, but also haw it is used, where use issues 

Fifteen people participated in this preference test. 

Overall, version 2 was preferred because it had a cleaner layout 
and was easier to read. Comments/observations included to 
adjust font weight and product image size, shorten product 
names, rearranging image layout to improve readability, more 

Introduction

1     UI PREFERENCE TESTING FOR ESSENTIAL MARKET

Product List

Which layout do you prefer and why?

The Product List UI

Product List
Favorite Items

The UI for the Product List started out identifying various items, 
which would be highlighted. Since items required struggled to 
have a clean layout an alternative was created, which focused 
on product groups. At this point, the two were tested. Based on 
the preference test results, the third screen combined elements 
from both screens with a cleaner layout.

Version 1 Version 2

Version 3

47%
preferred

53%
preferred

Preference Test Question

space between products, 
making icons more ledgible, and 
make the look more modern.

Version 3 utilizes the preference 
test comments/observations 
by focusing on improving the 
screens readability. It also 
takes advantage of using cards 
as a modality for presenting 
clickable information. UI card-
based interfaces offer a cleaner 
aesthetic and it helps to signal 
to the user that there is an 
engagement opportunity that 
requires an action, such as 
clicking to navigate to discover 
more information or to purchase 
an item.
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A little over half the users preferred version 1 because they 
preferred the variety of information, which version 1 provided 
(i.e. review info, delete option, etc), and they felt that version 
2 was over simplistic. However, there were some users who 
felt that a simplier version was appropriate because they felt 
the addition information was not necessary for this particular 
screen. Instead, they would want to know if the prices shown 
reflect the 5% off from the banner at the top of the screen. 
One person felt that the hearts was redundent since you are 
inside the Favorite items view.  Finally, one user stated that they 
preferred version 2 becuase it felt more functional than version 
1, they preferred the aesthetics of version 1 more. were to delete 
the button stroke, 

Version 3 was created using 
the preference test comments/
observations and also by 
implementing a more modern look 
and feel that uses a UI card layout. 

Two items, which would need 
futher testing are whether or 
not the review (stars) should be 
included in this screen and also 
if the totals should reflect the 5% 
discounted price, referencing the 
banner.  Since this project is agile 
and has and will continue to have 
more iterations, futher testing 
would be useful before making a 
final decision.

Favorite Items

Which layout do you prefer and why?

The Favorite Items UI

Twelve users contributed to the preference test for the Favorites 
UI screen. Since the difference preference percentages were 
not significant enough, this test was not staticially significant.

Version 1 Version 2

Version 3

58%
preferred

42%
preferred

Preference Test Question


